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Survey Course =
Who? Mew Yorkers sound off on art-world denizens.

F YOU'VE EVER YISITED THE MARY
Boone Gallery and longed to scream “Em-  [S8 >

an eye out for a new project called Art- f el
survey, which brings corporate brand-testing J{{.ﬁf/‘jﬁﬂ! :
technigues to bear on the city's often over- A
hyped art scene. Visit the Website (artsur- T pn
veynet) or fill out a postcard to rate 44 artists
according to categories such as Brilliant, Sexy,
Phillip Buehler hope to present their findings
in a gallery in the spring using graphs and
charts explaining each brand's relative market
health. But just what does it say about the
health of the Matthew Bamey brand thathes |z you couLn
leading the Sexy. Incomprehensible, and CAM “BRILLIANT":
Owverrated categaries? SEAM KENMEDY  Warhol scores high.
SURYEY SAYS

Sexy Matthew Bamey; Eliza- Pratentious Damien Hirst: Jeff
beth Peyton (“This is a great Koons/Julian Schnabel (tie).
idea, but | kind of wish Iwas  |ncamprehensible Matthew
heading the ‘brilliant’ or inspir-  Bamey (by a landslide);
ing category.” Peyton told us).  Bruce Mauman.

Brilliant Andy Warhal; Bruce Hever Heard OF Gregory
Mauman, Crewdson; Cai Guo-Qliang

Overrated Matthew Barney: (wait, doesn't anyone re-
Darnien Hirst/lulian Schnabel ~ member last month's rained-
(tie). out Central Park fireworks?).




